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These local vendors can help you make 
(and maintain) a beautiful home.

beautifulHOME
presenting

This special Home Beautiful guide will be featured on the Bloom Magazine website, magbloom.com, for a full year.

by Linda Margison

SUPPORT YOUR LOCAL MERCHANTS.
Shop at locally owned businesses.
Dine at locally owned restaurants.

It’s good for you.
It’s good for Bloomington.

43%43%
of the money of the money 
stays in the stays in the 
community when community when 
you shop at a you shop at a 
national chain.national chain.

0%0%
of the money of the money 
stays in the stays in the 
community community 
when you shop when you shop 
on the internet or on the internet or 
from catalogues.from catalogues.Celebrating life in Bloomington
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spend stays in spend stays in 
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Do-it-Yourself 
Creativity—Unleashed
Nicole DeGain didn’t realize that a fun girls’ weekend in Louisville, 
Kentucky, three years ago would change her life, but now she and 
her husband, Pat, are owners of their own Board & Brush Creative 
Studio franchise. DeGain and her friends had completed a workshop 
at Board & Brush Louisville, and the idea of opening a location in 
Bloomington stuck with her. “I never thought I’d be a business owner, 
but the idea struck me and I finally realized that this is what we were 
supposed to do,” DeGain says. “Less than six months after making 
that decision, we had our studio opened and ready for business.”

Board & Brush is a do-it-yourself décor workshop that starts 
with groups and individuals picking their own projects online—
from nearly 400 designs—and then scheduling a workshop to 
complete that project with all materials and instruction provided. 
Wine and non-alcoholic beverages are also available for purchase. 
Participants need only bring themselves, friends, and a sense of 
adventure, and they leave with new decorations for their homes. 

While accommodating safety precautions in-studio, DeGain 
also offers made-to-order backyard games, “@ Home Kits,” and 
private parties. “The most important thing is you get to pick the 
piece and make it your own, with your colors, your choices,” 
she says. “You really get to tap into your inner artists and make 
something for your home.”

To view the latest designs, follow Board & Brush Bloomington 
on social media. The studio is located at 522 N. Morton St.
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Enhancing its displays of plumbing 
equipment, Lee Supply in Bloomington 
recently became the 10th Lee Supply 
location across the state to install a functional 
showroom for products in multiple categories, 
including appliances, lighting, cabinetry, and 
plumbing displays. While plumbing parts have 
been highlighted for more than 10 years, the 
new showroom gives customers a broader 
view of more complete projects. 

“Showrooms are important because 
people want to see how products get 
installed,” says brand manager Jennifer Lee, 

who represents the fourth generation of Lees 
to work with the family-owned company. “It’s 
not good enough to just see items on a wall 
alongside other brands.”

Lee explains that customers want to 
see cabinets and appliances installed, feel 
levers in their hands, compare faucets in 
person, see the differences between cabinet 
mountings, or glimpse at how a light fixture 
casts a shadow. “Those are really important 
things that you can’t understand when you 
just look at them online, and we think it is 
really important for people to have a place to 

come and do that,” she says.
“There’s so much information 

online now that people can create 
their mood boards and dream 
scenarios—they do a ton of 
research—and then they come 
in and touch the handle or open 
the oven drawer or door and their 
choices fall apart because it’s not 
what they had in mind. We want 
people to be really happy with the 
choices they made five and 10 
years down the road and feel like 
they made a fully informed good 
choice.”

The showroom features 
brands like GE, Whirlpool, 
Sub-Zero, Thomas Lighting, 
Westinghouse, Heil, Honeywell, 

Delta, Kohler, and many more.
Not only does the Bloomington Lee 

Supply have an elaborate showroom, but it 
also has three full-time professionals who are 
knowledgeable about the products and can 
help walk customers through a project. The 
store also has two cabinet specialists and 
its own installation team for customers who 
prefer not to do all the work themselves.

A commitment to customer service is 
a company policy that started in 1949 with 
founder Herb Lee. He believed in offering 
competitively priced quality products and 
services, while conducting business fairly 
and honestly. He respected his customers, 
employees, and suppliers, and believed that 
conducting business in this manner would 
help the company succeed and prosper.

“When dealing with a smaller, family-
operated company like us, if there is an 
opportunity or a challenge, people can react 
faster, and we can react faster to market 
needs,” Lee says, adding that local managers 
choose products to display for their markets 
because they don’t operate with a one-size-
fits-all mentality. “Every showroom, every 
customer, every employee is unique. We 
empower our local teams so they’re able to 
make better decisions for their markets. Our 
employees are our biggest asset, and we like 
to hold onto them forever.” 

For information, visit gotolee.com.

SPECIAL ADVERTISING SECTION

SPECIAL ADVERTISING SECTION

New Showroom Provides Hands-On Examples
A kitchen display in Lee Supply’s new Bloomington showroom. Photos by Martin Boling

Bathtub and lighting displays.
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Jerad Oren and his wife, Tiffany, started 
Bluestone Tree together in 2010 with 
dreams of creating a business that exceeds 
customer expectations. In 2015, Grayden 
Bloxham, Tiffany’s brother, became a third 
owner and brought with him a talent for 
metal fabrication. With that solid foundation, 
they created a vision to grow their tree care 
business through professionalism, safer 
production using specialized machines, and 
sustainable practices. 

Part of Bluestone Tree’s emphasis has 
been on building a team with other arborists 
and qualified individuals. Currently, five 
certified arborists are on staff with several 
more in training. “They all have a common 
goal of sharing their knowledge to help 
progress change in a profession that has 
little accountability or oversight,” says Oren. 
“Trust is something earned, and credibility 
is established through consistent positive 
action. The team has spent many years 
learning and teaching the proper way of tree 
care. Also, having a fully staffed office to 
support the customers and field personnel 
is vital to ensuring customer satisfaction.” 

Bluestone Tree was the third business 
in the world to build a remote-controlled 
grapple saw and has worked with several 
manufacturers to create advanced tree 
equipment. “Using technology helps make it 
safer and more cost-effective for employees 
and homeowners,” says Oren. “While it 
may be nostalgic to send a climber up in 
a tree, it’s not the always the safest and 
most efficient way to do the work. By using 
specialized equipment, it helps reduce risk 
and create a safer environment for staff and 
clients in a noninvasive way.” 

Bluestone Tree is one of the few tree 
care companies to create and implement 
a sustainable, full-recycling process for 
byproducts and materials that come from 
tree removal and pruning. The company 
also has its own green-waste processing 
facility where the wood products are turned 
back into mulch, woodchips, compost and 
wood slabs. This facility has some of the 
largest and most unique technology in the 
industry, including an 8-foot-by-35-foot-
long bandsaw mill for slabbing wood and 
a state-of-the-art, computer-controlled 

vacuum kiln to quickly and properly dry 
milled wood slabs. 

In addition to providing residential and 
commercial tree work––which includes 
removal, pruning, cabling, bracing, and 
stump grinding––Bluestone Tree provides 
arborist-approved services like homesite 
prep work, land clearing, invasive vegetation 
management, and plant health care. The 
company provides pre-build consultation 
with homeowners and contractors to ensure 
the best trees to keep on their property 
and how to properly protect them from 
construction and equipment. 

Bluestone Tree is proud that 100% of 
the trees removed are recycled locally and 
not put in a landfill or burned. Diseased 
and toxic trees are screened by certified 
arborists and do not go into the byproducts. 
“Bluestone is working hard to make a 
world where trees and humans coexist with 
minimal waste,” says Oren. 

Bluestone Tree’s organic mulch is sold 
at 3090 S. Walnut. For more information, 
visit bluestonetree.com.

Specialized Technology for Safety and Sustainability
(l-r) Jerad Oren, Tiffany Oren, and Grayden Bloxham. Photo by Martin Boling
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When Loren Wood Builders launched more 
than a decade ago, a remodeler friend, 
Steve Percy, told Loren Wood that new 
construction was boring when compared 
to renovations. It’s a concept that Wood 
didn’t comprehend back then. Now, 
however, with each of his new construction 
jobs being matched by 20 remodeling 
projects, Wood is starting to understand 
that mindset. 

“I can hardly even describe what it’s 
like to come into a home that’s run down 
and looks like it’s dying, and then when 
you leave it, it feels brand new,” Wood 
says. “It’s like peeling back the layers and 
figuring out how to make all the elements 
work together again. Renovating takes 
much more problem-solving. The solver in 
me likes that.”

One project that Wood and his 
team recently renovated is a small, two-
bedroom, square, limestone ranch at 
1301 S. Washington St. The house had 
stood empty for a few years when Wood 
inquired about buying the property. Once 
the deal was made, he and his team 
began implementing dreams they saw for 
the little house, including converting it to 
an open-concept floor plan and pouring 

even concrete floors to 
make the home more 
wheelchair accessible. 

“I am excited about 
being able to create a 
utilitarian home that will 
be safe and functional 
for people of differing 
ability levels,” he says. 
“Aesthetically, what 
really excited me about 
this project in particular 
was taking a house 
that had really classic 
Bloomington limestone 
exterior and bones—but 
not a lot else going for 
it—and to be able to 
rehabilitate it completely.”

Wood’s passion for the renovation 
process is rooted in his love for 
older homes and core Bloomington 
neighborhoods. He says homes built 50 
to 100 years ago weren’t always well 
insulated or code compliant. Sometimes 
the floors would sag, foundations would 
crack, windows would leak, and roofs 
would require multiple replacements. By 
renovating properties, he is able to find 

creative ways to fix those problems and 
leave a home better than he found it.

“I want to build things that people 
in Bloomington feel add value to the 
neighborhood,” he says. “When someone 
comes in and renovates a home, if they 
do it well, they’re adding value to the 
neighborhood, and certainly adding value to 
the home and years to the home’s life.” For 
information, visit lorenwoodbuilders.com.

Creative Problem-Solving Through Renovation 

The Loren Wood Builders team. Courtesy photo
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New Challenges Met 
Responsibly
When Harrell-Fish Inc. was deemed an essential workforce at the 
beginning of the COVID-19 pandemic, President and CEO Steve 
Dawson realized the good and bad that came with it. “Being 
essential was good in the sense that we had our jobs and could 
continue working with no projects cancelled,” he said, explaining, 
however, that the impact on his employees was not as positive. 

Dawson devoted his time to communicating with and 
reassuring his employees on the company’s status, while creating 
safety and training protocols, listening to concerns, and adapting 
programs to alleviate those worries. Knowing that people were 
struggling, HFI gave more than 300 employees $500 each to help 
them make ends meet. The company partnered with Cardinal 
Spirits and bought hand sanitizer for workers, and hired employees, 
spouses, and families to sew masks for workers.

“Our approach was to acknowledge that we had been 
declared essential, but also understand that some people weren’t 
comfortable or had extenuating circumstances inside their families 
or extended families,” Dawson says. “They didn’t feel it was safe 
for them to be out, but we also had our call to duty. It was a difficult 
period to navigate.”

Ultimately, Dawson and HFI learned to meet challenges quickly 
and responsibly. They made changes that ensured both clients 
and employees were safe once residential work restarted. “We’ve 
learned that we’re stronger and more resilient than we think we are,” 
Dawson says. “It was a team effort, not just among our employees, 
but among the community.” Visit harrell-fish.com.
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