Reader Profile

7{ Demographics Ji 7[ Behavior Ji

Gender | 63% female | 37% male 81% of Bloom readers dine out

more than 100 times a year.
Education | 15% Ph.D. | 33% Masters/Professional |

37% Bachelor’'s | 5% Associates 22% of Bloom readers dine out

more than 200 times a year.
Income | More than 50% of households

earn more than $135,000* per year 76% take 3 or more road trips per year.

7[ Media Exposure ]7 Readership study conducted by:

| KELLEY SCHOOL OF BUSINESS

‘ INDIANA UNIVERSITY

82% of readers pay attention to magazine ads—more than
any other advertising venue.

Employment Household Income Rent vs. Own Home
& 61% employed More than $225K* B 83% own
28% retired $180-$225K* 17% rent

B 129% students

M $135-$180K*
3% homemakers

$75-$135K*
M Less than $75K*

DIN":)G SAVING ISSUES More than half have purchased
73 A) have dined at a restaurant 47 0/0 save their a product or service as a direct result
as a result of reading about it in Bloom. issues of Bloom. of reading about it in Bloom.
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